Offshore Drilling
With the memories and lessons of the
Piper Alpha tragedy in the North Sea
forever embedded in the industry’s
consciousness, offshore operators’ HSE
programs appear particularly effective
in the eyes of survey respondents. The
segment’s overall HSE rating measured
8.10 during the period, with Noble
Drilling leading the way.

Oilfield Equipment
Oceaneering International,
maker of ROVs and other subsea
products, posted the strongest marks
in this crowded segment. Note that in
measuring HSE for equipment manufacturers, EnergyPoint's ratings focus
on customers' satisfaction with the
HSE features and performance of suppliers’ products. In this area, the
group rated 7.75 overall.

Oilfield Services
The oilfield services segment registered a solid rating of 7.73.
Schlumberger’s top rating in HSErelated satisfaction comes despite the
fact that the company is the largest
and most diverse — and thus potentially the most unwieldy — service
supplier in the industry. Respondents
cite the company’s “well-trained”
personnel as a contributing factor.

Land Drilling
Dominated by N. American players,
land drillers naturally serve more customers with varying perspectives
toward HSE than offshore drillers.
Ratings, despite being the lowest of
the four industry segments we cover,
still measured 7.62 overall.
Helmerich & Payne rated highest,
although other land drillers clearly
appear to treat HSE as a priority.
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WANTED : R ESPONSIBLE O ILFIELD S UPPLIERS
It doesn’t take long for even the most casual of observers to understand the importance that health,
safety and environmental (HSE) performance plays in the relationship between customers and suppliers in the oil and gas industry. The fact is a supplier’s HSE performance is the first and last factor considered by many operators when selecting an oilfield supplier. And in what we believe is a very positive sign for the broader industry, customers’ overall satisfaction with suppliers when it comes to HSErelated areas is quite strong, having registered scores over the last five years materially higher than
those for customer satisfaction in general. Furthermore, we note that despite overall satisfaction reaching a low point in the 2006-07 period, as industry activity skyrocketed, HSE satisfaction ratings
remained in relatively good shape.
Customers’ HSE-related
Satisfaction Has Remained Strong
Industry-wide Ratings as a % of
L-T Total Satisfaction

B EING S AFE , W ISELY
We hasten to emphasize that customers’ sense of satisfaction in the area of HSE is predominately a function of a supplier’s strict ability to operate safely and responsibly on a
consistent basis. As one past respondent to EnergyPoint
Research’s independent customer satisfaction surveys
explained, “Satisfactory safety and environmental performance is an absolute pre-requisite and expectation. Although
it does not guarantee that a contractor will win our business,
without it suppliers have no chance at all.” That said, our
research also indicates customers want their suppliers to
achieve high levels of HSE performance in manners that are
both efficient and realistic. While the balance between the
quality of a supplier’s HSE record and the manner in which
that record is achieved is without a doubt biased towards a
sound record, it is a balancing act nonetheless. Overly rigid
and bureaucratic procedures and policies that contribute little or nothing to HSE performance, or do not meld well with
clients’ or its other suppliers’ HSE practices, can result in
lower satisfaction ratings. In addition, suppliers rate better
with customers in some aspects of HSE than others. For
instance, our analysis shows respondent’s ratings regarding
the respect suppliers show toward customers’ HSE procedures are noticeably higher than their ratings concerning the
quality of suppliers’ own in-house HSE practices.

S EGMENTS & L EADERS
Respondents to our surveys were particularly apt to rate offshore drillers high for HSE performance, with Noble Drilling
enjoying the best marks in the category. Likewise, Helmerich &
Payne garnered the number one rating among land drillers.
Industry bellwether Schlumberger was tops among service
providers globally, as the company impressed customers with
its organization-wide commitment to safety — a feat particularly noteworthy given the company’s considerable breadth and
size. Among equipment providers, Oceaneering International
rated best in terms of the HSE features and performance of its
products. Others registering standout scores include Atwood
Oceanics, ENSCO International, Geoservices, KCA Deutag,
M-I SWACO and Parker Drilling.
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This report is derived from comprehensive customer evaluations of suppliers of oilfield products and
services collected as part of EnergyPoint Research’s independent surveys since 2004, including more
than 8,500 evaluations in HSE-related areas and attributes. In exchange for participating, respondents were provided survey results in the form of EnergyPoint’s MarketPartners® Reports and
Updates, past versions of which may be found at www.energypointresearch.com.

Note - Ratings based on a 10-pt scale
Copyright © 2010 EnergyPoint Research, Inc.

ABOUT ENERGYPOINT RESEARCH
EnergyPoint Research provides independent research regarding the oil and gas industry’s satisfaction with the products and services it purchases and utilizes. The firm offers industry professionals and their employers opportunities to provide comprehensive and confidential feedback to suppliers through
objective and independent evaluation processes. In return for participating in surveys, respondents and their employers receive complimentary survey results
in the form of EnergyPoint’s MarketPartners® Reports and Updates. Through the MarketPartners® Program, EnergyPoint regularly surveys significant crosssections of experienced industry participants involved in the selection and utilization of oilfield products and service providers. Survey participants range
from managers at some of the world’s largest energy companies to field personnel at independents and regionals. To learn more about EnergyPoint
Research and our benchmark surveys, go to www.energypointresearch.com or call the company in Houston at +1.713.529.9450.

DISCLAIMER
The information, data, commentary and analysis included in this report were collected, compiled and published by Energy Point Research, Inc.
(“EnergyPoint”) with the intent of providing readers with relevant, although not necessarily fully definitive, information as to customers’ satisfaction with
providers of certain products and / or services. EnergyPoint does not maintain or represent that the resulting information, opinions, and conclusions presented in this or any other EnergyPoint report necessarily reflect the perspectives of all customers and / or the complete market for the products and / or
services covered in such reports. Readers are advised that surveys of the type upon which EnergyPoint’s reports are based (and the resulting data, commentary and analysis) are inherently impacted by certain factors including, but not limited to, sampling error, timing of data collections, respondents’ own
product / service weightings, geographic distribution of customer bases, language barriers, access to the World-Wide Web and other facilitating mediums,
ongoing competitive and market dynamics, etc. Furthermore, EnergyPoint does not maintain or represent that its surveys or reports include all companies or parties that could be viewed as providers of the products and / or services covered in such reports. Inclusion in or exclusion from any EnergyPoint report or
survey should not be construed as reflecting a company’s market share or prominence in any category of products or services.
ENERGYPOINT (I) MAKES NO EXPRESS OR IMPLIED REPRESENTATIONS, WARRANTIES OR COVENANTS AS TO THE ACCURACY AND / OR COMPLETENESS OF THE INFORMATION, DATA, OPINIONS, COMMENTARY, ANALYSIS AND / OR ANY DIRECT OR INDIRECT RECOMMENDATIONS
INCLUDED IN ITS SURVEYS OR REPORTS, AND (II) DISCLAIMS ANY AND ALL DAMAGES, COSTS, AND LIABILITIES WHATSOEVER TO THE RECIPIENT
OR READER OR ITS REPRESENTATIVES (TANGIBLE OR INTANGIBLE, INCLUDING, BUT NOT LIMITED TO LOSS OF BUSINESS OPPORTUNITY, LOSS
OF PROFIT, LOSS OF MARKET SHARE OR LOSS OF GOODWILL) FOR ANY RELIANCE OR USE MADE BY THE RECIPIENT OR PURCHASER OR ITS
REPRESENTATIVES OF SUCH INFORMATION, OR ANY ERRORS THEREIN OR OMISSIONS THEREFROM. BECAUSE THE INFORMATION PROVIDED
BY ENERGYPOINT IS IN-PART OPINION-BASED, THE RECIPIENT OR READER AND ITS REPRESENTATIVES SHOULD RELY SOLELY UPON THEIR
OWN INDEPENDENT JUDGMENTS, ASSUMPTIONS, ESTIMATES, STUDIES, COMPUTATIONS, EVALUATIONS, REPORTS, EXPERIENCE AND
KNOWLEDGE WITH RESPECT TO ANY PARTICULAR BUSINESS-RELATED DECISION OR CONCLUSION AND THE EVALUATION OF ANY POTENTIAL
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